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Right: shirt with lace collar, $75, pleated skirt, $55, both by Saint-Tropez West, reptile belt, $20, 
slingback shoe, $63, comb, $7, stockings, $3; left: blazer, $175, linen pants, $60, both by Calvin Klein, 
shirt, $22.50, by Ralph Lauren, shoes, $65, by Pierre Cardin, belt, $20, socks, $2.25, all at Bloomingdale’s; 
photo: Christopher Harting; models: Michele Gari, the Hart Agency, and Tad Carter, ART. 


The born-again TRENCS for 1980 


by F.S. Frail 


his spring, everywhere you look 
I there’s a “‘look’”’: the romantic 
look, the preppy look, the 
action look, the ’60s look. Spring 
fashions being transitional by nature, 
they’re always something of a melange 
of styles, colors, and materials. 
Clothing for the early part of the 
season is made of heavier cottons and 
linens and lighter wools; cooler fabri- 
cations prevail after the weather warms 
up. 

This season, however, the variety of 
styles and images goes beyond the tra- 
ditional versatility of spring fashion. 
The message is not that anything goes, 
but that there’s something for every- 
one. You can go with one look and 

Continued on page 6 
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Continued from page 5 

ignore the rest, mix and match looks 
(preppy and romantic items, for 
instance, can often be very comple- 
mentary), or choose your look 
according to your activity, the time of 
day, or your mood. Although this 
diversity may encourage schizo- 
phrenia, it seems to reflect a healthy 
recognition by the clothing industry of 
consumers’ desire for more freedom, 
greater choice, and more things to 
consume. 

Aside from diversity, what dis- 
tinguishes this season’s fashion is that 
much of what is ‘‘new’”’ isn’t new at all, 
but reminiscent of tried-and-true 
styles of the past. Cleaned-up, re- 
interpreted, modified, done in new and 
different fabrics and colors, these 
styles are still derived from history, not 
from innovation. 

In form and feeling, the romantic 
look owes its existence to the 
Victorians and to periodic revivals of 
the Victorian style, right up to the 
Gunne Saxe line popular in the ’70s. 
Credit for its turn this time around 
probably should go to Ralph Lauren, a 
master at putting his stamp on ver- 
nacular styles, and to one accessory, 
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the lace collar, which made its 
spectacular debut last fall. 

Although it’s probably so familiar it 
doesn’t need describing, the romantic 
look has the following characteristics. 
Skirts are full, dirndls; tops are either 
camisoles or blouses (not shirts). 
Blouses are high-necked, tucked, 
embroidered, appliqued, lace- 
trimmed, ruffled (with lace on the 
ruffles), back-buttoned, puff-sleeved, 
and buttoned with little buttons. 
Ribbons thread through eyelet cottons; 
flowers act as accessories. Fabrics, 
translucent, are linens, voile, floral 
prints, and some knits, as in “‘little- 
knit tops’: baby sweaters for grown- 
ups, camisoles, sweater jackets (the 


romantic jacket for evening is made of 


lace). Romantic colors fall into the 
“whitened brights” category — cream, 
lilac, peach, mauve, pale yellow, pearl 
gray. For summer, when long-sleeved, 
high-collared blouses become imprac- 
tical, look for lace-trimmed T-shirts. 
If one exercises some restraint on the 
flounces and froth, the romantic look 
works for work, although John “Dress 
for Success” Molloy might find it inap- 
propriate for women execs. And with 
as many ruffles as your neck can 


Blazer, $295, by Windsor, pleated 
pants, $120, by Barry I. Bricken, 
shirt, $65, by Daniel Schager, bow 
tie, $15, by Ralph Lauren, straw 
hat, $30, belt, $8.50, all at Louis for 
Women; photo: Christopher 
Harting; model: Christine 
Sullivan, ART. Photographed at 
the Broadway Theater. 


support, it goes for evening, too. 

While the romantic look wafts in and 
out of fashion, the preppy look never 
leaves. Even at the height of the 
revolution we knew a dealer in illegal 
substances who wore Top-Siders, 
chinos, and oxford-cloth button- 
downs. The preppy look, so veddy New 
England, is popular along the East 
Coast wherever two or more Ivy 
Leaguers are gathered together. 

To qualify as fashion, the preppy 
look had to get ‘‘cleaned up,” although 
it is already about as clean as looks 
come. The fashionable preppy clothing 
is more fitted, has more flair. The look 
for women makes use of traditional 
menswear fabrics, such as seersucker, 
chambray, and oxford cloth. Odd as it 
may sound, the clothing that makes up 
the preppy wardrobe is, with the ex- 
ceptions of the shirtwaist and the wrap 
skirt, essentially uni-sex: chinos, crew- 
neck sweaters, oxford-cloth shirts, polo 
and rugby shirts, even that new 
addition to the wardrobe, sweat or jog- 
ging pants. 

Big items in the men’s department 
include the “barracuda” jacket (a 
poplin or parachute-nylon blouson 
jacket) and the two-piece suit (gentle- 
men, store your vests). The dress shirt 
stays about the same in tailoring, but 
shows up in colors of the new fashion 
palette: teal, peach, gray. And ties are 
waxing again, going to two-and-a-half 
to three inches wide. As preppy colors 
have always included shocking pink 
and lime green, the emphasis this 
spring on fashion brights ties in easily 
with the preppy style. White, navy, 
and khaki are also doing dual service 
as fashion and preppy tones. The 
preppy look is just right for work and 
for play; it also teams up neatly with 
the romantic look — a romantic 
blouse, for example, works well with a 
preppy blazer. 

The preppy’s beloved sweatpants 
have their roots in yet another spring 
fashion: actionwear. This look caught 
on like crazy last fall; it draws upon 
the gear of a variety of such athletic 
activities as dance, jogging, and skiing. 
For spring, the emphasis on warmth 
will give way, as might be expected, to 
an emphasis on cool comfort. The free- 
dom of movement that actionwear has 
offered will continue to sell it this 
spring. 





Although its name suggests that it’s 
the clothing of champions, it’s also 
likely that some of actionwear’s big- 
gest fans last fall were people whose 
most active act was to lounge about in 
the actionwear outfits. This season, 
the look is definitely for everyone 
(although it looks best on a fit body) 
and it is meant to be worn anywhere. 

Done in duck, canvas, parachute 
nylon, sweatshirting, and such stretch 
fabrics as Lycra, actionwear items 
include windbreakers and bodysuits, 
plus sweatpants and sweatshirts for 
evening as well as for daytime. The 
evening version of sweatshirts are 
ornamented in various ways; polo 
shirts and even rugby shirts will also be 
showing up with sequins and other 
trims. The main element of action- 
wear for spring, however, is T-shirt 
dressing. Oversize T’s go over pants or 
can be worn alone as a long tunic at the 
beach. More-fitted T’s come printed 
with Deco, Hawaiian, geometric and 
novelty prints (the last includes 
cartoon characters and the like). The T 
has been stretched, too, into a dress, 
the spring counterpart to the very 
popular knitted, snug-fitting dress of 
last fall. 

Knit fabrics of all kinds are a major 
ingredient of the actionwear look. 
Jersey, terry, boucle, and other loopy- 
yarned fabrics as well as smooth-sur- 
faced cotton knits give actionwear its 
flexibility; knits are also especially 
valuable for spring because they are 
warm, but not too heavy for balmy 
spring days. Retailers are expecting 
knits to continue through spring as the 
best-sellers they were last fall and 
predict they will also be strong next 
fall. In the meantime, knits are being 
used for one- and two-piece dresses 
and for cotton sweaters in such classic 
styles as crewnecks and V-necks. With 
the warmer temperatures, look for knit 
tube tops and camisoles and light, 
cardigan-style sweaters. 

Last but not least, the 60s are dead, 
long live the ’60s. Oddly enough, of all 
the “looks” copped from the past, this 
one seems the least derivative. 
Granted, there are quotations all over 
the look from the mod era, but the feel 
is different. Fabrics are different: 
softer, with more drape. The fit is not 
as boxy. And when one calls it the “’60s 
look,” one is talking about the entire 
decade, beginning with such early-’60s 
phenomena as spectator shoes and 
ranging up to the “skimpy,” an over- 
haul of the mini-skirt. This look is 
upbeat, uptown, geometric, clean, 
pared down. 

The ’60s silhouette is summed up by 
two elements of its wardrobe, the suit 
and the chemise. The latter is a 
sheath-like dress with slightly more 
fullness at the top and some shoulder 

Continued on page 22 
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Above: (left) jumpsuit, 
$55, T-shirt, $10; (right) 
polyurethane jacket, 
$65, and pants, $48, 
pyramid T-shirt, $30, 
bag, $15, plastic striped 
belt, $6, nylon gloves, 
$6, all at Brand X; 
models: Tad Carter, 
ART, and Jan Long. 
Left: chemise dress, 
$138, by Laura Reby, 
and straw hat, $10, both 
at J.M. Cook, pumps, 
$108, by Julianelli, at 
Bonwit Teller; model: 
Michele Gari, the Hart 
Agency; photos by 
Christopher Harting. 
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at tong last legs 


by F.S. Frail 


imagine our surprise when the fash- 

ion industry proclaimed that legs are 

back. Where had they been? We 
hadn’t noticed they’d gone; last time we 
looked, they were where we left them. 
What such a pronouncement means, of 
course, is that spring-clothing styles call 
attention to the wearer’s legs, either by re- 
vealing more of them with shorter skirts 
or by concealing them, more or less, in a 
variety of new pants styles. 

A recent survey of clothing wholesalers 
revealed that so far, pants are outselling 
skirts three-to-one. It’s a fact that when 





Left: shorts, $25, by Willi Wear from Pepperweed, jazz oxford shoe, $62, by Joan 
and David from Ann Taylor, crocheted socks, $3, from Goods; model: Adair, 

ART. 

Below: (left) linen blazer, $44, and Bermudas, $32, both by Cathy Hardwick, 
cotton sweater, $46, by Adrienne Vittadini, straw hat, $16, all at Ann Taylor; 
(center) crepe mid-calf pants, $100, and matching top, $60, both by Michael 

Gross for Portfolio II, shell and silver bracelets, $35 each, textured stockings, $5, 
.all at Pepperweed; (right) print pants, $105, by Joyce Jordan, T-shirt, $48, by 
Carol Motty, both at Armadillo; models: Roberta Schanz, Jill Bodell, and Susie 


Chin, all ART; photos by Rick Hornick and Sandy Rivlin. 








there’s no set length for skirt hemlines, as 
is the case this season, consumers gen- 
erally avoid the question by buying pants 
instead. By stocking up in pants, then, re- 
tailers are anticipating such a reaction. 
And they probably also recognize that 
this spring, pants themselves are inter- 
esting fashion items. Ironically, women 
who hope to avoid the hemline issue by 
choosing pants may find themselves fac- 
ing the question of what length pants to 
wear. 

Designers have gone to various lengths, 
so to speak, to make pants an exciting as 
well as practical component of this sea- 


son’s de rigueur wardrobe. In some circles, 
no doubt, the variety of pants lengths will 
lead to discussion of such semantic and 
metaphysical questions as, when does a 
pair of short pants become a pair of long 
shorts? and, is “long shorts’? a contra- 
diction in terms? 

Most pants rise no farther than just 
above the ankle. To many, this new 
length will probably look awkward at 
first, but in the summer, shorter pants 
will feel a trifle cooler. Pegged pants are 
on the way out, but sweatpants are still 
in, what with their elasticized ankles, and 

Continued on page 10 


higher 


uch brouhaha has fol- 
M lowed from French de- 
signers’ showing the 


“mini” for spring. The idea that 
minis were coming back, with 
legs to go with them (shrewd 
planning on somebody’s part), 
struck fear into the hearts of 
women who’d flaunted their fe- 
mural zones without a thought 
just a decade ago. We may not 
know where legs came back 
from, but we do know what hap- 
pened to most minis after their 
time passed; they went into the 
trash, the Goodwill bins, and, no 
doubt, Diana Vreeland’s cup- 
boards at the Metropolitan Mu- 
seum for a future 60s clothing 
retrospective. And if we are to 
accept the speculation on the 
mini’s future by those in the 
trade (as reported in a recent 
issue of Fabricnews to the 
Trade), the idea of the mini is 
nearly as irretrievable as most of 
the 15-year-old skirts. 

Most buyers and retailers 
queried about it said that they 
didn’t think the mini would 
enjoy a major comeback. Robert 
Sakowitz, owner of the pres- 
tigious Houston store of the same 
name, for one, didn’t even be- 
lieve that the designers were 
showing minis because they 
wanted to sell them. Fabricnews 
quoted him as saying: “Short 
skirts were shown in Paris to 
make a point.... The de- 
signers were trying to say that 
the zone of attention is now be- 
tween the hip and the knee, in- 
stead of at the shoulder as 
before... . They were trying to 
bring the eye down from the 
waist and up from the foot with 
very short lengths, to emphasize 
details like dropped waistlines 

Continued on page 10 
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Continued from page 9 

and flounces.”’ (Pity the French have a 
hard time with words — why don’t 
they just say so?) 

Other retailers pointed out that the 
mini came out of an infatuation with 
youthfulness, which has faded as the 
youth that inspired/mandated it have 
aged. And with a greater number of 
women in the work force today, the 
mini is less likely to catch on as a seri- 
ous mode of apparel. For anyone try- 
ing to get anything done, minis are 
impractical, uncomfortable, even 
unprofessional, and, in winter, damn 
cold. 


Those stores that will be carrying the 
mini plan to confine it to the juniors’ 
departments, as a “fun item.” And 
even should the “skimpy,” as it has 
been called, catch on, it will be in a 
form quite different from the original 
mini. The current short skirts are 
made of softer fabrics and designed to 
have a draped, wrapped effect rather 
than a boxy, constructed look. 


Having condemned minis so as- 
suredly to a fate worse than that of the 
pet rock, it’s worth mentioning that in 
the same Fabricnews article was a 
warning worth bearing in mind. Said a 
buyer for Macy’s, San Francisco, “In 
fashion, never say never.” 

— F.S.F. 


Legs 

Continued from page 9 

harem pants, full, flowing pants 
gathered at the ankle, are au courant 
as hell. The latter are being done 
in fancy fabrics such as printed 
chiffons and hand-painted silks, and 
are intended mainly for evening, “at- 
home” wear. Most long pants will be 
straight-legged, although designer 
Perry Ellis is doing very wide-legged 
pants with an Oriental look to them. 
With the ankle revealed, pretty, dis- 
tinctive shoes (and pretty, cared-for 
feet) become important accessories. 

Pants still pucker at the waist. 
Pleats are still the most significant 
waistline detailing, although shirring, 
used last year to great effect on swim- 
suits, is also being given a try. Some 
women may worry that pleats call 
attention to their wider-than-desired 
girth, but pleats can actually work to 
their advantage. They break up the 
horizontal line of the waistband, 
directing the eye up and down, much 
as vertical stripes do. Pleats that turn 
in toward the center of the pant, inci- 
dentally, make one seem slimmer than 
those that turn out. 

The biggest look in long pants this 
spring is the baggy, which premiered 
last fall. It is the successor to the tight 
cigarette pant, and like the cigarette, it 


begen life as a jean. For spring, it is 
showing up in a variety of fabrics, 
colors, and prints while retaining its 
jean characteristics: three front 
pockets, two back, and external seams. 
(Some manufacturers have paid trib- 
ute to a popular predecessor of the 
baggy, carpenters’ pants, by giving it 
carpenter details such as pockets on 
the legs and hammer loops.) Baggies 
are made of cotton and of silk, and be- 
sides coming in bright solids, they 
come in houndstooth checks, pin dots, 
stripes, and graph prints. And for those 
who found the first baggies too full, 
manufacturers are now offering the 
“modified” baggy, a trimmed-down 
version with ‘“‘the sexy silhouette,” as 
one maker has advertised it. 

California designers have displayed 
a fondness for jumpsuits this spring. 
Jumpsuits may not reveal much of the 
leg, but because of their unbroken line 
from head to toe, can give wearers a 
long, leggy look. 

On the other hand, short shorts, 
which are slated to become hot items 
as the weather grows warmer, can be 
very revealing, but not necessarily very 
sexy. The ‘“‘thigh-rise’’ shorts, as 
Women’s Wear Daily calls them, and 
their variations — rompers, bloomers, 
et al. — are for boardwalks, not board 
meetings, and require shapely, in- 

Continued on page 18 
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‘To Perm Or Not To Perm’’ 


In years past the words “permanent wave” struck terror into the hearts of 
all fashion-conscious women. Horror stories were told of the women who 
walked into the beauty salon with healthy hair to have a little curl and 
body added, only to walk out looking like a human version of a scouring 
pad or an over-fluffy piece of cotton candy. There was no happy medium 
hair was curly and frizzy all over or it was straight. Old-fashioned hair- 
dressers used the antiquated method of wrapping the hair in straight 
lines across the top of the head and down the sides. The results were pre 
dictable. The hair was stuck in those straight design lines, leaving no 
chance to styling variations. Once the hair was permed, that was it. 
Either you liked the style or walked around with a hat on until it grew 
out. 
Are things different today, or are you still taking your life in your hands 
risking a perm? Fortunately, there have been outstanding breakthroughs 
made in our industry. Perm solutions have been vastly improved, but 
more importantly, hairdesigners are learning exactly how to best apply 
artistic ideas along with the chemicals. Design is the key word in perm 
concepts today. The perm is in the mind of the hairdesigner, and it’s the 
technique of wrapping it that makes the great difference. Perms should 
be used to add support, texture and volume to a hair design. For this rea- 





son, perms are designed for the haircut, that is, they are to be applied 
precisely where texture is desired, not randomly over the head. 


Hairdesigners are professional artists who work to offer you the best in 
chemical control. You now have your hair permed with complete con 
fidence that it will turn out the way you thought it would. Here are three 
new ideas of perming and what they can do for you... 

The Whisper Perm A “no perm” look. This hidden perm adds fluffy 
fullness to limp hair. The hair to be permed is carefully selected. This 
allows the hair to be permed only in the specific areas desired. The 
permed hair is intermingled with the unpermed hair, resulting in a 
natural-looking fullness. Hair that has been Whisper Permed can be worn 
curly or straight and full. This technique is the answer to all women who 
are bored with their flat, straight, unbecoming hairstyles. 

The Fringe Perm —— This technique is appropriately named, as only the 
perimeter areas are permed. Designed for the woman who is tired of the 
dull, flat, straight look, the Fringe Perm adds supportive body to the 
perimeter areas exclusively, following the natural direction of the hair- 
design. It’s a handy wash and wear service that adds that special touch 
of body that Mother Nature forgot. 

The Design Perm Not only have perm techniques changed; look 
around and notice the new looks. If you’re bored of the cute wedge cut or 
the once-daring geometric cut, and want to look excitingly feminine 
again, the Design Perm is for you! This innovative perm technique inter- 
jects lasting form into the silhouette of the hairdesign, creating an explo- 
sion of curls, waves, body and texture. Different areas of the head are 
permed, depending on the design. Some of the root area is permed for 
support, while in another section only the ends of the hair are treated for 
a curly, whispy look. 

These are only three of the new ideas of hair fashion making waves today. 
Call for an appointment with a member of our progressively educated 
staff to discuss these and other new and exciting beauty ideas. We know 
how to make it happen! 


P ¥ 
OYTO S 1160 Broadway 1700 Massachusetts Ave. 


Somerville Cambridge 
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Photos by Lou Goodman 
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bright 


ideas 


by Gail. Banks 
ight now, fashion is in a transi- 
R tion period. Last year saw the 
beginning of a change from the 
soft, oversized, neutral-toned clothing 
of the ’70s to the crisp, hard-edged 
geometry of the ’80s. 

It will take another year or so to be- 
come entirely comfortable with the 
new look; the metamorphosis will be 
complete only when a loose-fitting shirt 
and mid-calf-length skirt look dowdy, 
and a padded shoulder seems quite 
natural. Eventually, of course, this too 
will pass — but not for another half- 
decade. 

Meanwhile, you can ease yourself 
into the ’80s with accessories. A high- 
colored, sleekly sculpted pocketbook 
will trend up your older clothes and 
still be right with your new ones. A belt 
or a brace of bracelets can do the same 
thing. 

Accessories can also be an inexpen- 
sive way of participating in the modes 
of the moment — in punk, new wave, 
high tech, or even preppy chic. As al- 
ways, they provide you with the most 
pizzazz for the least plastic. 
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Preppy chic 

Preppy chic persists. As usual, it re- 
sides at the Brothers Brooks, at the 
Talbots, and at Pappagallo. Don’t 
knock this look; Ralph Lauren made 
himself famous laying it on Woody 
Allen. Some of its styles derive from 
sports, like riding or tennis. Here we 
show a tote bag gone preppy with gros- 
grain stripes ($18), some hair ribbons 


($3 per bunch), a cotton rain hat with 
stripes and a tiny fox head ($15), two 
woven belts (left, $12.50; right, $7), a 
LaCoste shirt ($18), and a tennis 
racket. That’s not an accessory? Don’t 
be silly. And there’s no telling how far 
preppy chic will go. Its flashiest item 
could be President George Bush. (All 
listed items from the Pappagallo Shop 
at Filene’s.) 


Moonlight and roses 

If you don’t like punk or mod, if you 
turn off on preppy chic, and if you are 
definitely tired of leather, you will like 
fashion’s mini-trend toward old-fash- 
ioned romance and young love. This 
look involves lace collars ($9), which 
seem demurely flirtatious, and the re- 
discovery of glowing white pearls. The 
latter are found in strands, just like 
grandma’s, or doubled up — as in the 
bracelet with rhinestone clasp shown 
here ($7.50). Or you can fasten on 
multistrands of seed pearls designed to 
be twisted or knotted ($8) but in any 
case worn close to the throat. 

There are silk flowers for your hair — 
apple blossoms or azaleas ($4 each) or 
lilies made from burgeoning blue plas- 
tic ($5 per pair). This moonlight-and- 
roses mood is the spoony side of the 
crisp styles for daytime. In the midst of 
high-pressure jobs and dating-bar 
nights, it provides a welcome note of 
innocence and softness. (All listed 
items are from Bloomingdale’s.) 











Punk or mod 

Everyone likes attention. One 
generation coveted it, and 
dressed in fancy gowns and 
three-piece suits; another gen- 
eration sought it, and grew long 
hair and wore lots of beads. 
You’d enjoy it too, but since both 
the ultra-civilized and _ neo- 
primitive looks were taken long 
ago, which way do you head? 
Answer: way OUT — in the di- 
rection of punk, new wave, or 
mod. You dye your hair blue. Or 
green. You dress very outland- 
ishly, but snazzy at the same 
time. Where do you find the ac- 
cents to these looks? At a store 
called Brand X in Cambridge, 
where you can put your mitts on 
the things we show here, all in 
no-color black and white. There 
are cotton arrow gloves ($6 per 
pair), checkerboard sunglasses 
($8), a tie with a reference to the 
Op Art of the ’60s ($6), a few 
mod pins ($1 each), and striped 
nylon socks ($2) — all guar- 
anteed to make folks take no- 
tice. 





The geometric look 

Even if your closet is bulging with 
diaphanous beiges, with full-flowing 
garments designed to be layered, you 
can still look like a woman who regu- 
larly thumbs through L’Officiel. Tie 
up all those draperies with a sleek 
bright belt like those shown here — a 
reptile one in turquoise or pink ($50 at 
Armadillo) or a braided design in 
navy and white ($46 at Blooming- 
dale’s). Pin on a yellow and black 
circle brooch with the look of Art Deco 
($8 at Bloomingdale’s) and use a 
clutch bag — just holding it puts the 
emphasis on your shoulder, right where 
it belongs. The bags here are of black 
and red leather ($58 at Blooming- 
dale’s) or of purple straw ($12 at 
Bloomingdale’s). The bangle is bright 
green, the geometric bar pin ($8 at 
Bloomingdale’s) combines green with 
purple, and the scarf ($12 at Bloom- 
ingdale’s) teams them both with white. 
If you want to look smack in the fash- 
ion mainstream, you’ll have to invest 
in some slim-line clothes. But acces- 
sories like these let you wade and 
paddle with some very high style. 





ideas 


High tech 


It’s no news that some of the best of 
20th-century design has been applied 
to the styling of the products of mod- 
ern technology. Lately, echoes of high- 
tech forms have filtered into ready-to- 
wear, reminding us that some people 
like the idea of looking like their cars or 
their telephones. 

Today you can buy a rubber belt 
flashed up with auto reflectors ($16 
from Brand X) and a bracelet made 
from phone wire. Sunglasses are avail- 
able with lines so clean and flowing 
you will resemble an ornament from 
your own hood (pair at left by Carrera, 
$87.50; at right, $12.95; both from 
Piccadilly Opticians Ltd.). Even the 
boxes they come in remind us of cars — 
“Porsche designed,” the fine print says. 
We also have a mirrored lapel pin in 
the shape of a lightning bolt ($6 from 
Bloomingdale’s); it looks like a trade- 
mark from some very fancy four- 
wheeled item, and using a wax pencil 
you can fill in your own name — AI- 
fa Romeo. A plastic geometric bangle 
bracelet ($8 from Bloomingdale’s) and 
a solid-Lucite bracelet ($5 from Brand 
X) give a look of purposefulness to 
modern wrists. 








Lou Goodman 
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Respect your feet. 
hey got you where 
you are today. 


There are a whole mess of bones in your feet. 

Fifty-two to be exact. 

To take proper care of all of them, you need a good 
pair of shoes. 

Like the one you see below. A Rockport. 

That bottom is not one big hunk of crepe. It’s eight 
separate layers. This makes the bottom softer. More 
flexible. Easier on your feet. 

And that shoe won't rub your foot the wrong way, 
either. Because inside is a full leather lining that’s been 
specially tanned to make it soft and comfy. 
| Slip your feet (male_», or female) into a pair 
> yim Of Rockports. 

‘ io » They'll follow you 
anywhere. 








Feet have feelings, {oo. he Rockport | 


arest dealer, write Rockport Company, Marlboro, N 








ou_ Goodman 
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Hosiery 

Ankle socks have been back for a 
while now, and with the return of 
shorter skirts, this look should have 
legs. For the spring season, socks have 
gone textured — often in crocheted 
patterns — and appear in pastels like 
pink and lavender or clear tones of red 
and green. 

Full-length opaque stockings — 
usually in white — are also covering a 
multitude of shins. In Paris, they are 
worn with high-heeled pumps under 
abbreviated skirts or beneath pants. 
Around here, white stockings or the 
fishnets shown here with them will 
probably be seen most above ballet 
flats. Far from replacing socks, these 
longer stockings are backing them up. 
Try socks over tights; the combina- 
tion gives a smooth flattering line to 
the lower leg — as boots do in the win- 
ter. 

Legwear pictured — stockings from 
top to bottom: white opaque ($3 at 
Bloomingdale’s), fishnet ($6 at Fi- 
lene’s), pastel opaque ($3.50 at Fi- 
lene’s), and sheer pastel ($3 at Fi- 
lene’s); socks from top to bottom: cro- 
cheted ($3 at Bloomingdale’s) and 
striped ($2.50 at Bloomingdale’s). 








Leotards & Tights 
All Colors and Styles 
New Free Style 
Leotards & Skirts 
Dance footwear 


April 
Dancewear 


PARAL 
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99 CHARLES ST., BOSTON, MA. 367-6828 
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Yes Get a Legs 


Continued from page 10 


We handfashion fine jewelry tropical tan shape legs, preferably tanned, to set 


them off to best advantage. 


S K 7 IGH | 7 - At home at board meetings, or so the 

in minutes, fashion industry would have us be- 

lieve, are short-suits. In an attempt to 

JEWELERS not hours | perpetuate the success of the skirt-suit 

wa Rombcls Sian + Cele : last fall, Seventh Avenue has come up 

Cait ifs OES .° EOE with the short-suit: a blazer, some- 

UP ONE FLIGHT 426-0521 iene. a dramatic new concept in times collarless, worn with a pair of 

: bh a shen ae all-over golden Bermudas or walking shorts (or, for a 

Two minutes in our center equals two preppy look, a pair of culottes). These 

hours in the sun... and it's safer, too! suits come in sophisticated prints and 

hig in and try us out. basic solids, such as white and black, 
our first visit is free! ° a ° : 

in crisp cottons and linens, and with 

55 Pleasant St., Worcester, Mass streamlined tailoring for a business- 

hae Se like look. A more casual “three-piece 

1280 Centre St., Newton Center, Mass suit” is coming in for summer: Ber- 

mudas, with a cardigan cotton sweater 

SOLARIUM worn over a bandeau or bra top. 

Some consumers may believe that 
Givenchy had the right idea when he 
designed his extensive spring-summer 
collection without including a single 
pair of pants in it. Pants may be the 
strongest-selling items with retailers, 
but designers clearly prefer the femi- 
ninity, fluidity, and playfulness pos- 
sible with the skirt form. Most of the 
skirts are full, and one style in par- 
ticular is being emphasized, the 
“swing”’ skirt, which twirls out to ex- 
pose a lot of upper leg, a /a Marilyn 
Monroe in The Seven-Year Itch. 

If one’s walk of life doesn’t lead one 
over subway grates, or if one merely 
Coffeeshop & Gallery prefers a more subtle means of at- 
tracting attention to one’s gams, one 
can try out a skirt with a flounce. The 
47 Palmer ot. widespread use of the flounce as a fin- 
Harvard Square ish to skirts is intended to attract the 
492-7679 eye to the knee it conceals (or barely 

reveals) and to the lower leg. 

Another attention-getting device in 
style right now is the asymmetrical 
hemline. The more modest asym- 
metrical hems have a ripply look; the 
most dramatic version starts at knee 
length in the front of the skirt and dips 
down to the floor in back, sometimes 
ending in a full-fledged train. Albert 
Capraro and Yves Saint Laurent are 
just two designers who featured the 
latter variation to enthusiastic re- 
sponse from the audience at recent 
shows. The ripply hemline suits day 
dressing, but the extreme form is best 
reserved for audiences comprising 
minor royalty or flamenco aficionados. 

The fabrics and pattern choices for 
iewe! ifts & cards skirts are much the same as those for 
J IV, Ql pants and shorts. Lots of prints are 
being used — Hawaiian, floral, geo- 


to express your metric — as well as big polka dots and 


tiny pin dots, stripes, checks, big and 


e 
S ecial S | small. Light wools, heavy cottons, and 
Pp eC linens will give way to lighter cottons, 
oxford cloth, and seersucker as the 
weather warms up. O 
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RAIR, CARE BY DURSGTER, SEREES 


HARVARD SQUARE, 26 Dunster Street, Cambridge 876-2870, 547-9621 
RANDOLPH, 22 North Street, 963-0096 ; 963-0098 


WE CARE FOR YOUR HAIR 









































In just a few minutes a day... 

Tan-fastic can give you a golden-brown summer tan, 
no matter what the weather, or deepen the glow you 
worked so hard for on the beach, filling in those spots 
the sun never sees. In fact every minute you spend at 
Tan-fastic is like an hour baking on the beach. 


An Individual Tanning Room. . . 

At Tan-fastic, all you reaily need to wear are eye 
protection (approved sun goggles) and a smile. Each 
room has its own 

dressing room, and ¢ 


is yours alone for « € Se e 


as long as * ® e " 
you re 
e € é e « 


*- 
there. «€ 


Sal 


*e6@ 
**°@@ 
-0O@@ 

o® a 


Park Square Building 
31 St. James Avenue 
Boston 

426-6836 


King’s Plaza 

749 Granite Street 
Braintree 
843-7027 


Under Special Tanning Lamps. . . 
Although they will lool to you like simple flourescent 
tubes, the lamps that do the work have been 
designed to emit, not visible light, but the very same 
ultraviolet energy found in natural sunlight. The 
wavelengths that cause skin stress and damage have 
been filtered out. What's left is pure, healthful bliss 


With Expert Supervision. . . 
One of our trained personnel will assist in selecting a 
tanning program most suitable for you. Once your 
special schedule has been determined, and your 
rooms timer set, all you need to do is relax and 
soak up the rays. 


We'll provide a golden tan 
that saves time, energy. . . 
ae No more expensive travel to the beach. In 
fact, Tan-fastic tanning takes so little time, 
you can make your visits part of your lunch 
hours or even coffee breaks. 


Tan-fastic™ 
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BRING THIS COUPON 
FOR A COMPLIMENTARY VISIT 
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TJ's WEST 


First and Otis Sts., Cambridge 
M-T-W—10 till 5 

Th-F—10 till 9 SAT. 10-5 
354-4580 — 4586 


VISIT TJ’s OUTLET FOR LEATHER COATS 
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a treat today — 


= LL Fitness Salon 
(SRAND OPENING 


INTRODUCTORY OFFER 
ANNUAL MEMBERSHIP: only $87 


6 WEEKS $25 uNLIMITED visits! 


* individualized programs * showers 
* professional supervision * sauna 
on exercise floor * cosmetics, facials, 
* nutritional guidance manicuring 
* private lockers * juice bar 


Call us now for a FREE TOUR : VALET PARKING 
64 Arlington St. BOSTON PARK PLAZA 
Tel: 338-9254 formerly: 
426-2000 STATLER HILTON 





«% 


Mecicece aeiaiae 


1210 mass ave 
(or-aalel ale ley) 
m-sat 11-6. 
491-2654 ~ 





Trends 


Continued from page 7 

accentuation; it tapers down to a hem 
that hovers around the knee. “‘Narrow- 
falling” is the term Vogue uses to de- 
scribe it. Some versions — and there 
are many, nearly every Parisian de- 
signer and some Americans and Italians 
having shown a chemise — are stream- 
lined, others have dropped waists with 
a couple of flounces, and some even 
have an underskirt that falls just a few 
inches below the top layer and is also 
revealed through short side slits. The 
suits are equally streamlined, anti- 
suits as much as they are suits in that 
they combine prints and solids, checks 
and stripes: a print jacket with a solid 
skirt, or a checked jacket with a striped 
skirt. 

Another part of the look is shoulder 
detailing. Shoulders are molded a la 
pie crusts, ruffled, pleated, padded. 
The spectator touch is not limited to 
two-toned shoes and bags, but also 
makes its appearance on suits and 
dresses done in black and white piping, 
or black on white, or black on checked 
or striped fabrics. And while the ’60s is 
a high-contrast look, with the impor- 
tant “colors” black, white, and gray, 
there is also a Courreges influence 
(remember the Mondrian dresses?), 
which manifests itself in blocks of 
bright colors, slices of red, yellow, blue 
flashing out from underneath a black 
jacket. Finally, asymmetry tilts up (or 
down) everywhere. There are one- 
shouldered dresses, hemlines that 
ripple up and down, one-lapeled jack- 
ets, side-fastening shirts and jackets, 
blocks of colors on one side of a dress. 

The black sheep of the ’60s-look 
family is punk, which has gone its own 
rebellious way, toward space-age looks 
and toward the mod look of the mid- 
60s (see Quadrophenia). There are 
black pointy shoes, checks and plaids, 
lots of black and gray. And in London, 
where punk pushed off, clubs such as 
the Blitz are holding ‘‘ ’60s Nights,” to 
which men come in straight-cut mo- 
hair suits and plaid V-neck pullovers, 
women in short skirts, fishnet tights, 
white lipstick, and elaborate makeup. 
Said the man who organized these soir- 
ees: “The ’60s were a happy time, 
everything was perfect then, and we 
want to have it again.” 

If none of this dress-up appeals, 
there’s an out to be found in “color” 
dressing. It takes some talent and a 
practiced eye to combine colors to dra- 
matic and beautiful — not grotesque 

effect, but at its best, the com- 
bining of such shades as chartreuse, 
plum, and teal or of the various tones 
and hue of one segment of the color 
spectrum is gorgeous and individual. 
Other combinations to try: whites with 
brights and brights with pastels. 














The Charles Shop 


also available at 


Curtis LTD 


Park Square Building 
31 St. James Ave. 
Boston, Ma. 
426-6468 


197 Cambridge Street 

Charles River Plaza, Boston, Ma. 
tel. 367-0565 

Free parking 
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jewelry 
(14k gold) 
(costume) 
hats 
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hair accessories 
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We help get dreams off the 
ground and on their toes 

in Danskin leotards Danskin Products are available at these fine stores. 
and tights. 3 


The Dancing Witch 
5 Water Street 
Newburyport, Ma. 
462-3070 


April Dancewear 
318 Harvard Street 
Brookline, Ma. 
277-7740 


Cambridge Trading Co. 
563 Mass. Ave. 
(Central Square) 
Cambridge, Ma. 

876-9080 


Fields Hosiery 
In malls throughout 
New England and 
New York 


Hospital Clogs Danish Clogs 
w/backs 


Boston’s 
Largest 
Selection 


of Clogs Clog Shop 


For Men, 
Women & Made /, S 


Children ~~ Wede, 


50 Styles & Colors to choose from. Sizes to fit the entire family. 


475 Comm. Ave., Boston (Between Mass. Ave. and Kenmore Sq.) 
Northampton, MA. North Conway, Route 16 





tread wear 


by Sharon Mayberry 


or many, the good news about 
F shoes this spring is the exten- 

sive showing of low and flat 
heels. Yet those into pain and/or ac- 
centuated height need not worry: the 
high heel is still kicking around, 
especially in dress styles. At spring 
shows in Paris, New York, and Milan, 
dresses that came to the knee or 
slightly below were modeled with high- 
heeled shoes, while the really short 
outfits were set off by medium and flat 
heels. Vivian Infantino, fashion direc- 
tor of the trade publication Footwear 
News, concludes, “‘As hems go up, 
heels come down.” 

Where the hem stays is another 
story, be it the hem of your born-again 
chemise, preppy neo-kilt, or baggy 
pants. The consensus of the Women’s 
Wear Daily crowd is that shorter 
clothes are no mere flash in the fashion 
pan, and the owner of a highly success- 
ful shoe boutique predicts, ‘Lower 
heels will be around for a while. Wom- 
en are ready for it.” 

To get high or to keep a low profile is 
not the only choice we face when it 
comes to heels. The selection of shapes 
is staggering. The cone, pyramid, 
spike, and stiletto heels describe them- 
selves. The Cuban, Louis, and Prin- 
cess heels all belong to the same cur- 
vaceous family but differ in width and 
height. Heels can be pinched, stacked, 
or sculpted. The wedge is still with us, 
some a mere sliver, others high enough 
to accommodate a geometric hole, thus 
becoming the ‘‘cut-out” heel. There is 
even something called a lavatory heel, 
which looks like a miniature piano leg. 

As pumps plump back into the 
fashion scene, we’ll see a number of 
choices — sporty or dressy, conserva- 
tive or outre, scooped-out or choked- 
up, glitzy or ditsy. But the hot ticket of 
the pump line is the spectator. The 
spectator pump has been a spring- 
summer standard for generations, but 
it hasn’t been so evident since the late 
50s. The classic medium-height 
sturdy model features a white body 
with contrasting dark toe and heel. 
The idea is to have the effect of white 
shoes without having white heels or 
toes to ruin at dusty spectator events. 
Traditionally, the dark swatches are 
made to look stitched-on, and come in 
versatile black, navy, brown, or deep 
red. Wilder tastes might be satisfied by 
designer Maud Frizon, who has 


OR SIT “ 


Clockwise from left knee: flat spectators, $85, by Charles Jourdan, 
asymmetrical slingback, $150, by Casadei, spectator pump, $108, by 
Julianelli, strappy sandals, $135, by Xavier Duanuad, all from Bonwit 
Teller, and jazz oxford, $62, by Joan and David from Ann Taylor; 


photo: Lou Goodman. 


whipped up a gray-and-red variation 
with a jagged-edged vamp that should 
send a frisson of horror through tradi- 
tionalists. 

Pumps are not the whole picture. 


Slingbacks, evening sandals, and 
what one shoe-peddler calls “‘prosti- 
tute mules” are available in myriad 
versions for evening wear this season. 
The sandals and slingbacks feature 
casual lines. Plain or fancy, look for 
geometric patterns woven into or laced 
across the top. Espadrilles and deck 
shoes remain hardy perennials, while 
many stores are stocking new lines of 


two favorites from the early ’60s: 
penny loafers and the little skimmer 
low-heels, or flats (formerly known as 
“sunboats”’). There are some new 
twists. An outfit called Goody Two 
Shoes, for example, has updated the 
penny loafer, offering a version in wild 
hues and exaggerated lines, complete 
with huge slits to encase appro- 
priately inflated coins. And those little 
tassels on your Top-Siders this spring 
are likely to be magenta, orange, or 

cerise. 
In fact, color is big shoe news, with 
Continued on page 26 
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Continued from page 25 

brights (especially red) and pastels 
pepping up every available style. 
Names like cyclamen, hydrangea, 
fuchsia, and lavender blossom forth in 
footwear ads. The two-tone shoe is 
making strides, often in color combos 
to conjure up your worst Easter-outfit 
memories (e.g., purple/yellow, tur- 
quoise/rose, and pink/green). 

Finally, when it comes to selecting 
shoes, there are material considera- 
tions. With cow-hide prices hitting 
record highs, the skin you love to touch 
may be reptilian. Snake and lizard are 
becoming more competitive, and eel- 
skin is crawling into the fashion pic- 
ture. One buyer, who picked up an eel- 
skin change purse in Paris a couple 
years back because it was ‘“‘so deli- 
ciously creepy,” looks forward to wear- 
ing shoes of the same material. 
Alternatives include chintz, satin, 
polished cotton, and linen. Metallics 
and plastic are there for the daring and 
the punk. Some waxed fabrics achieve 
the look of leather in dress sandals, 
while canvas remains the standby of 
the sporty set. 

Footnote: considering the ‘any- 
thing-goes” fashion atmosphere and 
the rising cost of footwear, many shop- 
pers are searching second-hand- and 
antique-clothing stores to round out 


Cut-leather loafer, $86, and woven tie shoe, $88, both by Valentino 
Cardinali from Armadillo; photo: Lou Goodman. 


their spring-shoe wardrobes. Those 
who feel squeamish about wearing 
shoes inherited from a perfect — or 
not-so-perfect — stranger might want 
to follow this suggestion from Dr. Ron 
Werter, a New York podiatrist. ‘‘Cot- 


ton soaked in formaldehyde could be 
put into the shoe, which should then be 
wrapped in plastic and left for 12 
hours. Then, allow the show to air out 
for a day. That would kill any fungus 
still alive.”’ a) 
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HELEN GOT CARRIED AWAY! 
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FINE LEATHER GOODS FOR MEN & WOMEN 
FANTASTIC SAVINGS WITH THIS AD 


SHEEPSKIN COAT CLEARANCE ° $50.00 OFF 
RALPH LAUREN BOOTS ° $25.00 OFF 
ALL FRYE BOOTS ° $10.00 OFF 
ALL JUSTIN, DAN POST & TIMBERLAND BOOTS ° $10.00 OFF 
LEATHER JACKETS ° $10.00 OFF 
ADDITIONAL SAVINGS ON VESTS, BAGS & BRIEFCASES! 


COME SEE US... and remember to bring in this ad for these savings! 





Good thru April Ist 
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Soft and short 
from Diego at the Loft 


by Gail Banks 


his is the spring of once and 

future hair styles, and to under- 

stand where we are, you have to 
know where we’ve been. Consider the 
70s. Hair was frizzy, soft, unstruc- 
tured, and unset. Its length was 
medium to long; its message was youth 
and naturalness; its effect was unruly 
innocence. These styles were in har- 
mony with the decade’s full, layered 
clothing, itself reminiscent of child- 
hood. Annie Hall herself was an andro- 
gynous urchin. The fashion image of 
the ’70s was cuddly and casual, and it 
wasn’t really adult. 

But in the ’80s, it seems, everyone 
will grow up. The wide shoulders and 
cinched waists, the emphasis on slit 
skirts, pumps, and good-looking legs 
all seem radically post-pubescent 
when compared to ’70s whimsicality. 
And hair styles, too, will become more 
sophisticated. 

In clothing, the movement away 
from funkiness and toward functional 
classics — especially suits — brings 
with it a revival of neat, tailored hair. 
Vincent Cox, a stylist at the Loft, 
points out that over 50 percent of his 
customers work — “They don’t want 
frizzy things and wild stuff in their 
eyes.”’ Ronald Mercurio at Avanti is 
“seeing a lot of one-length page-boy 
bobs.”” John Dellaria, of John Del- 

Continued on page 28 
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‘Gardens 


d for men and women 


nS, ecial! 
Blow cut Only 36 00 
and styled . 


complete any day but Saturday 
730 Mass. Ave. CAMBRIDGE 354-8888 354-8885 
No appointment necessary @ Open Thursday till 9 pm 





ROGER HARVEY 
DIEM CEO HORS! 
255 Newbury Stfeet 
536-8025 


HAND CRAFTED 


GOLD... 
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jewelry — ready 
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Continued from page 27 

laria’s Continental Coiffure, likes these 
done with a little flair — the hair 
shorter in back and with asymmetri- 
cal bangs. A younger version of this 
look is found in the school style called 
“preppy.” Hair is again all one length, 
and worn pulled back from the fore- 
head by a band of ribbon or by sym- 
metrically placed combs. For a ’50s 
collegiate look, a page boy can be com- 
bined with full bangs cut straight 
across the brow. 

But simple styles like preppies and 
page boys are at the far right in the 
beauticians’ repertoire. In the middle 
of the road are all sorts of short styles 
— sleek, curly, or a combination of 
both. Cox predicts that the many 
younger women who have never worn 
short hair will find freedom and 
novelty in it. He recommends and 
designs cuts that can be dried natur- 
ally; the Loft features a gamin style 
that is very short in back, puffed in 
front, and terminates in wispy bangs. 

At Carol’s Cutting Company, styl- 
ists are doing a similar look. ‘‘Close in 
back, curly on top,’’ Carol McKinnon 
explains, with “‘soft fringe at the hair- 
line.”’ Louis Lanci, director of the Ritz 
Carlton Beauty Salon, describes his 
version as similar to “the old Marien- 
bad — curls in front, a lot behind the 
ears.” 

Unlike the short styles of the past, 
the new ones do not have to be set. If 
body and lift are needed, they can be 
had by means of ‘whisper’? perman- 
ents, which alternate rows of large and 
small rollers. These don’t “shrink” the 
hair by making it appear shorter, and 
avoid the Afro effect. At Jean-Pierre’s 
on Newbury Street, you can have the 
even softer “Oui” perm — half the hair 
is pulled through the kind of per- 
forated cap usually used for tipping, 
and only this part is treated. ‘“The ef- 
fect is not curly,” explains Jean-Pierre, 
“and it gives you a windy feeling.” 
Carol’s has a French version that curls 
only the spots where you need body — 
at the front, or the crown. This can 
result in a two-textured look. ‘Hair 
can be worked on like fabric,” says 
Carol. ‘Mixing silk with wool pro- 
vides a little contrast, and that can be 
interesting.” 

At the far left are the new short 
styles that Carol calls “futuristic,”’ 
“spiky,” or “new wave.” These go 
along with the looks of high tech or 
punk. The hair is usually straight — 
“No loose ends,” Dellaria says. His 
designs are cut in lengths well above 
the shoulder (‘‘the hair should be in 
space”), sometimes with V-shaped 
bangs. The result has a cubist feeling 
— like the famous cuts of Vidal 
Sassoon — but as Jean-Pierre puts it, 
“The newness is in the bang.”’ 

Continued on page 30 
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Dellaria’s ““VBang VBang”’ style has 
fringes contoured so that the V’s final 
point aims at the nose, while the sides 
taper up to reveal the forehead. Some- 
times he snips the bangs into double 
arches echoing those of the eyebrows, 
then combs the center open — into a V 
whose base points to the hairline. The 
most radical Dellaria cut is a punk 
style: the tapered bangs end over one 
eyebrow, and the sides and back of the 
hair are cut into skinny wisps that look 
chewed. 

But as aggressive and extreme as 
these styles seem, they are simplicity 
itself compared with a recent novelty 
spawned by Bo Derek’s success in the 
movie 10. In case you missed the film, 
the ad campaign, and the Playboy 
spread, Bo has her hair divided into 
about fifty braids. The hair is parted in 
the middle, woven back from the face, 
and finished in beads and/or feathers. 
Because the beads jangle when she 
moves, some wag has named this style 
“Bo Jangles.”’ 

The movie version is expensive to 
duplicate because it requires hours of a 
hairdresser’s time; doing it yourself is 
nearly impossible. Jean-Pierre points 
out that a Bo Jangles can involve as 
many as 200 braids, but he’s working 
on a 30-minute version that will be no 
more trouble than a regular set. ‘““‘We’re 
trying to make it marketable,” he says. 
“Right now, many women can’t touch 
it, even if they want to.” 

If short hair or beads and feathers 
are in the wind here, designers in Paris 
have other ideas. They have fabricated 
hair styles to complement and rein- 
force the sophistication of the new 
clothing styles. At Saint Laurent’s, 
models wore their hair long and wavy 
— as Rita Hayworth did in her famous 
40s pinup. Parted on one side, fast- 
ened on the other, it flowed over the 
shoulders and had glamor even in dis- 
order. Givenchy also used long hair, 
but pulled it back tight at the nape. 
His crisp suits were worn with straw 
boaters set at an angle over the fore- 
head, and with large, clip-style ear- 
rings. The effect was sharp and chic, 
grown-up and daring. 

All of which Bo Jangles isn’t. Nor is 
short hair, which makes the wearer 
look either cute or careless. The severe 
Sassoon styles seem off-key too; they 
are seldom flattering and were prob- 
ably best with the clothes of the early 
*60s — the minimalized lines of Car- 
din, or the helmets and little white 
boots from Courreges. The mood of the 
’°80s is mature and flirtatious, and 
made for the variety of looks possible 
only with long hair. Considering this, 
much of what is going on in American 
beauty salons this spring seems a little 
wrong-headed. oO 
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SKIN DEPTH 


by Barbara Wallraff 


eat right, take care of yourself, and be sensible in or- 
der to look your best. And you’ve got to be honest 
with yourself: is your skin really in good condition, or have 
you been neglecting it over the winter (and then blaming its 


I ooking good is supposed to be fun. Sure, you’ve got to 


rebelliousness on harsh weather)? What types and colors of 


makeup flatter you (and suit your wardrobe)? 

But the considering and experimenting and the results 
have got to be fun — or forget it. You just won’t stick with it 
if you hate doing what it takes to look good. So while you’re 
making a graceful transition into the warmer weather 
ahead, yes, be attentive to and honest with yourself, but 
don’t forget to enjoy yourself too. Sometimes it’s fun to pre- 
LONG cis.% 


Pretend spring 
is really here 
You'll probably notice your skin looks, well, under the 


weather these days. Throughout the winter, complexions 
put up with a lot — low temperatures and wind outdoors, 
low humidity indoors. All of this is drying. Consequently, 
some faces look flaky; some look splotchy and irritated; 
some look just dull. If these characteristics don’t sound dis- 
agreeable enough in themselves, consider that they tend to 
interfere with makeup’s going on smoothly and staying 
fresh-looking. A buildup of dead skin causes much of the 
trouble. While the very top layers of even normal, healthy 
skin are dead, under winter conditions these layers ac- 
cumulate, with unattractive results. 


Fretend you’re 
a lady of leisure 
‘*‘A good salon treatment would be a sloughing, a peeling, 


with something that’s not granular or irritating to the skin,” 


suggests Maureen Burke, proprietor of a Newbury Street fa- 
cial salon, Bon Visage. “It should be done with something 
that’s very beneficial and non-drying to the skin, prior to a 
facial” (at Bon Visage, a sloughing treatment costs $25, a 
one-hour facial $20). 

Of course, do-it-yourself facials don’t make you feel quite 





Hair by Bari Jacobs at John Dellaria; makeup by 
Ronni; photo: Rick Hornick and Sandy Rivlin; model: 
Adair, ART. 


so pampered, but there are plenty of products to help you 
tone up your skin on your own. Paela Vinick of Nature’s 
Body, Harvard Square, suggests the store’s honey-almond 
scrub mask ($3 for two ounces). 

‘Honey is very soothing for dry skin,” she says, ‘‘but it’s 
not the be-all and end-all. The almonds and the oats and 
other flours in it help clean out your skin, and the honey isa 
moisturizer.’’ The point is to eliminate unnecessary dead 
layers without drying out and irritating the skin under- 
neath. 

Burke warns against using anything that scrapes or scours 
the complexion: “A lot of women use a Buff Puff,” she says, 
grimacing. ‘“‘That’s something that I hate.’’ She says Buff 
Puffs are especially abrasive when they’re new, but become 
a little more tolerable with age. 


Pretend you’re 
a hothouse rose 

Besides occasional special treatment, there’s everyday 
care to consider. “It’s very discouraging to give someone the 
best treatment, the best advice I can, and have them not fol- 
low up,” Burke laments. ‘‘So many people expect that one 
treatment or a product once a week is going to change some- 
thing that it’s taken them years to do.” Suddenly smother- 
ing your face in greasy moisturizers is not the answer; you 
need to rehydrate you skin gently and gradually. 

Moist, healthy skin retains water as well as oils. Washing 
with water tends to be drying mainly because this rinses off 
oil, which in turn helps hold water in deeper layers of the 
skin. Burke recommends to her clients that they lightly mist 
their faces (like spraying plants) with spring water, mineral 
water, or even tap water, two or three times a day. If you 
don’t drench yourself, you can do this even when you’re 
wearing a faceful of makeup. Another suggestion Burke 
makes for counteracting the drying effects of winter condi- 
tions is to drink lots of water — six or eight glasses a day. 


Good, clean fun 
Burke doesn’t believe in washing the face with soap and 


water. ‘“‘Most soaps are made with alkaline salts or with 
some kind of detergent, and that’s bad for the skin; that’s 
drying,” she says. Nevertheless, she recognizes that many 
women just don’t feel right unless they wash their faces once 
or twice a day, and her salon sells a soap derived from the 

Continued on page 34 


STYLE 33 





Continued from page 33 

vitamin E-rich aloe vera plant ($1.75 
for a hand-size bar) — “very nice, very 
creamy.”’ Other than that, she says, 
“the only kind I reeommend would be 
a superfatted soap, like Basis, for 
example.” 

Other suggestions for those who feel 
that a clean, healthy complexion starts 
with a good, healthful soap come from 
people who actually use the stuff. 
Camomile cream soap, made by Mou- 
son ($2.50 for a 4.4 ounce hand-size 
bar), is Vinick’s favorite at Nature’s 
Body. “It’s like washing with silk,”’ she 
says. Azulene, a substance present in 
camomile, is promoted as a natural 


anti-irritant that will soothe sensitive 
skin. At the Soap Box, in Harvard 
Square’s Brattle Theater arcade, 
Cookie Toles suggests Caswell-Massey 
almond soap ($1.75 for a hand-size bar, 
$2.95 for bath size), which contains 
cold cream, or Truc French milled soap 
($2.25 for a bath-size bar), which 
comes in apricot, avocado, butter- 
milk-and-goats’-milk, cucumber, 
peach, and wheat-germ varieties. The 
avocado and cucumber, she says, are 
perhaps the best for very dry skin. 

If you’re not inclined to use soap on 
your face, you’ve nevertheless got 
many options for cleansing. The soap- 
less approach is for anyone who wants 
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to try it, not just for those with dried- 
out skin. For example, Controle de 
Lancome cleanser ($10 for 6.5 ounces) 
is a new product formulated for nat- 
urally oily skin. It’s part of the Con- 
trole de Lancome oily-skin skin-care 
system, which Yana Pexiber of the 
Harvard Coop’s cosmetic department 
recommends highly: “It’s pure, pure, 
and so gentle.”’ This new Lancome sys- 
tem isn’t the first to be marketed for 
this skin type, nor is it the only spe- 
cial-purpose line this season; most ma- 
jor cosmetics firms have long sold ser- 
ies of products for dry, normal, and 
oily skin, and now many are expand- 
ing their lines to cater to other varia- 
tions. Revlon has new Polished Amber 
Dermanesse products for black 
women; Elizabeth Arden has a new 
Millenium system for women over 30. 
And if there’s a brand of cosmetics you 
especially trust, no doubt it’s got a 
cleanser — plus a bagful of coor- 
dinated products you could try too. 


Pretend you’re the 
hostess with the moistest 

Winter-weary skin needs moistur- 
izer and healthful additives. Cookie 
Toles and Leslie Wissing, at the Soap 
Box, both swear by a Swiss verbena- 
scented product called Biokosma Ver- 
veine Gel Hydratant ($6 for 1.25 
ounces). Says Wissing, ‘“‘When I first 
started out using it, I had oily and dry 
skin, and it’s pretty much evened out 
to normal. It’s the best moisturizer I’ve 
found. And it really lasts a long time. 
I’ve had mine for about a year, and it’s 
about half-gone.”’ 

Nature’s Body stocks a line of 
cocoa-butter products that Vinick par- 
ticularly recommends. Cocoa-butter 
bath oil ($2.25 for four ounces), she 
says, “has saved me this winter.” This 
is a lightly gardenia-scented oil for the 
whole body. The cocoa-butter prod- 
ucts suitable for the face as well as the 
body — moisture lotion ($1.95 for four 
ounces), which contains a sunscreen, 
and cream ($3 for two ounces) — smell 
distinctly of chocolate. 

That lotion containing a sunscreen is 
one example of what Burke, of Bon 
Visage, sees as ‘“‘a big trend in mois- 
turizers, and a good one. I think it’s 
here to stay. It’s everyday exposure to 
sun that wrinkles your skin,” she says. 
And so, as tanning loses its wide- 
spread appeal as a “healthy” practice, 
many companies are starting to add 
sunscreening agents to their moistur- 
izers. If you prefer natural ingredi- 
ents, says Burke, you might try ses- 
ame oil, which “supposedly has the 
ability to filter out 35 percent of the 
sun’s rays.”’ She adds, however, that 
‘“‘natural is not necessarily better,” and 
that synthetic products are often at 
least as effective and have longer shelf 
lives. She advises that preparations 

Continued on page 36 
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containing natural oils, such as ses- 
ame oil, will stay fresh longer if you 
store them in a cool, dark place. 

According to Pexiber, at the Coop, 
another potion especially suitable for 
revving up the complexion at this time 
of year is Lancome’s Progres Creme 
($18.50 for 1.4 ounces). ‘““This is more 
than a moisturizer,” she says. “It is a 
texturizer, and so it can be used for any 
type of skin. It makes your skin look 
really fresh; it removes the dead 
patches. It’s a product that really 
works. People don’t like to spend that 
kind of money unless it does,” adds 
Pexiber, who says she’s seen a number 
of customers come back for more, now 
that the cream has been on the market 
for over half a year. 

Vitamin supplements to apply to the 
skin have quite a following. Sarah Clif- 
ton, of Nature’s Body, says that the 
store’s vitamin A, D and E cream 
($3.25 for two ounces) is an “‘espe- 
cially good moisturizer for all skin 
types,’’ and is unscented. And at Bon 
Visage, Burke just can’t stop raving 
about two new “‘ampoules’’ — one, for 
primarily dry skin, contains vitamins 
A, B5, B6, and C, plus wheat germ and 
placental extracts; the other, for deli- 
cate and sensitive skins, contains a 
lubricant, squalene, and anti-in- 
flammatory azulene. Not only the in- 
gredients (‘““You’d never get ingredi- 
ent lists like these in a regular mois- 
turizer’’) but also the packaging (the 
ampoules are tiny glass vials, each con- 
taining one treatment so ‘“‘there’s no 
possibility of any bacteria being 
passed’’) delight Burke. She’s happy to 
sell ampoules, but says, ‘““The benefit 
of having it used in the salon is that the 
esthetician can penetrate it better 
than the client can at home.” (An am- 
poule costs $2.50 whether you take it 
with you or request it with a facial.) 


Pretend you’ve got 
a new spring wardrobe 
Finally. Your skin’s in shape and 
ready for makeup. Colors, rather than 
product types or techniques, are the 
news here. The general trend seems to 
be toward more pure, clear shades and 
away from subtle, ‘‘natural” ones. This 
isn’t something that’s been just de- 
cided by cosmetic manufacturers; it 
follows the lead of clothing trends. Two 
distinct directions in clothes now both 
hearken back to the ’60s: soft, fem- 
inine styles, often in pastels, and bold 
colors and geometric patterns. Sim- 
ilarly, new makeup is reminiscent of 
the ’60s: eyelids, cheeks, and lips all 
take on pretty pastel hues or bright 
(not dark) eye-catching tones. Burke 
thinks one recently popular look is fast 
becoming dowdy and out-of-step: 
“Brown, earthy colors,’ she says, ‘‘are 
Continued on page 38 
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definitely out.”” A look that she ex- 
pects will catch on (again) is “‘pearles- 
cent lipstick and cheek color. I think 
we’ll be seeing that this summer.”’ 

Pexiber, at the Coop, notes that “‘the 
French (manufacturers) are going to 
bright colors,”’ and that nail, lip, and 
cheek colors are all becoming more 
“‘reddish.’’ About brown-tinged 
shades, she says, “I don’t know about 
‘out,’ but I would say we'll see less of 
them.” 

There have been rumors that the ex- 
tra-pale lipstick colors that were popu- 
lar during the ’60s (shortly before 
everyone stopped wearing lipstick — 
hmmm) will be making a comeback 
too. But it seems that no one is ser- 
iously expecting them to catch on any- 
time soon. Though wearing light- 
colored lipstick is a time-honored trick 
for heightening the effect of a tan, deep 
tanning is now falling into disrepute, 
and the motivation for lightening your 
lips is no longer strong. When you’re 
not tan, whitish lips tend to make you 
look sickly (if you want to prove this to 
yourself, try smearing some Erace on 
your lips). But pinks and pinkish pas- 
tels give quite a different effect — they 
add a dash of refreshing color. 


Pretend your eyes 
are a sunset 

Even for around your eyes, you may 
want to try colors that have a pink 
tinge to them. “I can picture someone 
in a very soft, romantic look, with eyes 
done in colors like a sunset,” says 
Burke. “Pink, mauve, lilac. These are 
the colors that I was pushing last year, 
and I don’t think people were quite 
ready for that yet.” Burke also likes us- 
ing one color on lids and cheeks both, 
perhaps along with a second, contrast- 
ing color around the eye. “That’s a 
very pretty look, which I think we’ll be 
seeing this summer,” she says. 

Think ‘‘mauvy, light pinkish,” 
echoes Pexiber. “It’s a very light, 
bright way to look.” She also recom- 
mends ‘‘coordinated colors” — lighter 
and darker shades of one tone used in 
different places. 


Pretend you’re an iris, 
a crocus, a tiger lily, 
or even a tree 

Gentle, pastel face colors don’t work 
with bold, dramatic clothes. To go 
with hot-colored daywear or evening 
outfits, pearly shimmers on cheeks and 
lips and bright colors all around are 
more like it. Burke enumerates: ““Teal, 
indigo blue, green. And I don’t mean 
that ugly pastel green — more like a 
forest color.’’ She’s talking about 
colors for the eyes, of course, and these 
will set off the right red or hot-pink lip- 
stick that’s the other keynote of this 
look. ) 
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